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cR FPHIAEET . H-E 5= 98&ET?

Rl — et U?FEJEJJ‘H{ Kotler I Levy (1969: 15) fips T’%’:T"N s TR
I A B S T T AR » [y RL 7 A L R ot
i o ! [ S SR IS g - e ]eOF PRS2 HAEE (New Pub-
lic Management ) vz (Kettl, 2005) > > HFIA |F[,§;'[ J@?ﬁ’%@g’r’[ﬁjﬁg {ﬁjﬁéﬁ ’
3;fJ[f'J*’PrJI~VF~Jﬁ“ﬁlﬁ”«%ﬁf‘ (¥R - 2008 = 260-261) -~ ARJipsgEs T 37 i

A N U TE Ll I Pﬁcﬁ"‘ﬁgﬁiﬂqaﬂk o ﬁ&l?riﬁﬁj:f«cﬂﬁ R e T
FTJ‘ i H ?‘[ |75 &1 (public sector marketing FYf:. marketing in the public sector) - [fi
TARLS i,[\ffi ﬁéﬁl public policy marketing ) - [ﬂtﬁ‘,w[FEj}[ﬁJ’j Byl Sflf[ FFfS = gﬁjﬁJJ/ £,

AR (R (AR 0 2007 1 2) o IR }Hﬁ‘ﬁf;&ﬁ?‘%ffl' Ty R e
E'I (ﬂﬁﬁw » 2008 : 31-32)

e 2 ORI OB PR A T S N R B BT R R BN
R P9I R BT IR~ SRE - ﬁﬁﬁ?:«@mﬁapar &
ﬁé,ﬁdfir (:If % > 2008 : 373) > pJ%E'?F;F @#{%Z&’ﬁ%’ﬁ | TpL- Jﬁﬁfﬁ—k%};‘%@ﬁ H
HiHF Rl bf}“rﬂ‘?zf it = TN 2533:7‘%['5‘@ [CHEHHCRED RV T
JFi » Esmark (2007: 288-289) fi a“}tPH % o Fﬁjﬁu “public” 7t I*‘F?YF'}T‘EE'I » bR
“in the media” fUEiRl > I“J?i ﬂ%@ﬁ%’fﬁ[ﬁjﬁ? L ErirH] (focus on problems
and things going wrong) ° .j;ﬁrrﬂ‘ﬁ[ﬁﬁﬂﬁl =k gjﬁfiﬁiji*ﬁﬁﬁ%@?l [ [ N SEEPTE
T(]‘F'@ﬁ;jf%?ﬁ”@*@ﬁjl?‘ﬁ@ﬁ?jw (FR[fld > 2003 = 241) = i'\?‘}fgf[ﬂﬂ[F‘Fﬁ”{fﬁ?ﬁi
A= TRV > 1 B L ﬁ’ﬁ N BSPR P E  R R R (S (Gargan, 1997:
238) ’iF; EEN R E N RER TSRV (Frederickson & Smith, 2003:
91-92) -

IR TUfQ_iJ*E”*’ﬁjﬁﬂ'Elw flﬁz_’” | B PROSETE  dyFeE SE
tebpl— Jﬁ!fﬁfﬁf{lgj » 411 [i%ggﬁjphgﬂqﬁ’ HEpY = CTi{i‘f*E}l "J[ﬁ '[“ﬁ ) I‘IIJ A

'Y R PP ¢ “The choice facing those who manage nonbusiness organizations is not
whether to market or not to market, for no organization can avoid marketing.”
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T BB TR AT S PORIG , (HRRR BV > 20081 3) owﬁ
Iﬁ*ﬁkﬁ‘]‘ﬂi" REET o FiR F’?I?FJ 5K % (policy entrepreneur) [ EFLEL(T >
ﬂ;ﬁﬁfﬂ r; i?r’?’%ﬂﬁmﬁﬁﬂjﬁﬁt it > ;\_ F,Jf ?ﬂrﬂfﬁ[ ]EIJ A ES Rl
PLFE £ T B i & P ”‘i[IfIZ[FIFIJp‘H ﬁﬁfqﬁ Jjﬁf,h %Eﬁf[wf’?p-lgaqug
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JFEI, i | JEIJ;&,E@F AP T RLEE

8l » ¥IREBBIEHEME

— ~ ¥R

B e OF 1) s ﬁﬁﬁﬁuwrﬁfw RV A T A
iy U EE > T RLE rlTErlflq fuR1ps &5 = IR e Snavely (1991:311-326) »
Buurma (2001: 1287-1302) f{i™] " i,[pfmﬁééﬁj ; (public policy marketing) fiv7
F?H o ? H ikl Mokwa F{! Permut (1981) £ F”F ¥ Mokwa (1981: 17-35) Fr#fipy

"I, (government marketing ) 3 ARLRI 2504 1l E'JEIUEI’?EE' r= i,Lﬁle[SFIH i
#i ; (public sector marketing Fi¥ marketing in the public sector) - N Eﬂﬁ = e B

VR STEIT DAL S HOHI 7 i3S R P Ba ) L - (TR SRR -

® Snavely ¥~ Jufu— FAYE (D g 0 8T £ [&ﬁfﬁ[wﬂ Y ER L ) Buurma 71~ OO-

= ”T@E%E SEAT "FIJ—\jj FIRLET RIS T i B0 2 R J]'ﬁ4 i % ¥ rijf?ﬂ MR~ hprts

Y+ SRS TS R - e Y JEED 2 H PO S

qu%iiﬁ,[ﬂ% WY mﬁﬁn SANEN [JFFUI_ HIRLBS [ 2 [Lsr Y S EJJ;JE[F{ Fi)

pJ HE S P9 Snavely ﬁu J#\[ES«[FIJ[ESZI EVEL S SRR IEFI ,d.p ]?, IF“ S L Jﬁﬂp;
:H L%‘ m‘ﬁfij —L;B_

3 a:ﬁ*ﬁr%jnﬁﬁj [ > Yarwood #{! Enis (1982: 37) I?Jt LSRR e e Y
ERTE RN N M2 il ?B#ﬁ AEPURERLA e T~ T FRY Jiﬁ%fﬁi’ﬁ
FJ &y (BEH[ET Fine, 1992:2) -

4 ekl Crompton #{1 Lamb (1986) -~ Coffman (1986) -~ Altman 7! Petkus (1994: 37-51) -~
I’} Burton (1999: 373-385) I SH AR ',EJ% Fita, ~ EER > JBRL Fine (1992)
E"Fr'}% » Titman (1995) -~ Chapman I Cowdell (1998) Proctor (2007) -~ Kotler A Lee
(2007) = (= ?’ri}{jj ;@Jl—:ﬁﬁj 1A Tﬁg% i TR A}!"—{]‘Ii;&ﬁfﬁ*ﬁﬁ_lflj \i[jffi Flf”—g
i o
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Buurma (2001: 1288) Jif 2% H Qi i &3 8 - 3 £ vy “F;,ijﬂ‘?rf
F{*Jﬂ ek ;[é’jiﬂj‘r-l*%& ind 5 ER IEHL—SF”[TLEEFI ,j%fk 2 IJIﬁ:t 7TTI‘|‘+%A 1—7‘}]? [ﬂ FERYEI
@Eﬁﬁﬁfl N [Jﬁ[:ﬁhﬁlH%E Buurma _Lﬂ“mﬁﬂf‘% pr*‘** “FUIE, & Jﬁfr[{]‘%‘?
I, %ﬁfﬁéﬁﬁ SRS EUR ~ I il pu s g SR i YRR B
geflfﬁrj M \j:[ yr ﬁeg@lw R T bgm,jeﬁjﬁfuﬂjﬁﬁ
ﬁ'ﬁfﬁrr{jﬁﬁﬁlﬂiﬁ IR A FJ B Mokwa F[I Permut (1981 ) £ F' <<L5rr{]‘ﬁ
Sfﬁ : %‘F’T‘E"jéhﬁ)} ( Government Marketing: Theory and Practice) ﬁIJFrm B F/F'
RLEBEY- AR P S S S AR oS R g e o
wam(wm17%)ﬁWWWw%%w‘g%‘Jb@%wﬂ%ﬁﬂfﬂ’&
HCAPAE SV ) [T IR 4 S BB
43 L—S«“H S J?F"JI!J‘[: ( Mokwa, 1981: 19) > [=/ff = ﬁﬁli_}lﬁj’ v Sfff[ FIF| Lgljrifaﬂ[{”aa
(jurisdictions and organizations ) ! £% 4’ R F [Fﬂ . lﬁlk%ljﬁ'T R RS 2 A
(RN A Fs’ﬁg {EIfL > Mokwa (1981: 17-35) F‘ TALE RIS W
TSR G0 H I S R, + S RN S A~ e O 5 1
Ut HOGEN2E 2] Stevens (2006: 65) Fil » v 2t H Hi IJ'“E[J@&[ L}’{xﬁf}%[%l ) [RIET,
ZAUHAR T VR s RSSO iy S H O TR, (big, getting bigger, and its

outputs are special )

: F FF” Y& tr[“‘[[ﬁ“]}; » BY- ﬁ i " nﬁﬁ@&gﬁ #1355, (Developing Perspective and Mar-
keting Practice ) }3&’} ﬁﬁ‘h fhimﬁf‘ JH X?ﬂif'ﬂ » R | P lirféﬁjE\ﬂjF]J H:F}j‘ FIUFFE,%EF
o 5T ;ﬁ B F&F{Tﬂji’};&ﬁj‘ E (Exploring Government Programs ) 1@?}‘7 “FHEJJ‘ B
wﬁ%ﬁuw‘f R I R R FBIERAPIS R D R RS
B F"‘J Gy T S|, (Using Marketing Research) E'[TE“,EE%“ ?:L‘Tr{]‘ﬁ%;[l%: o]
AR BTD“'FH [y T ey #ﬁ?",’f‘iﬁ‘/%\' gﬁﬁ[ ] (Extendlng Marketing Practice and
Investigating the Consequences ) 1 £jRl5: q%*l"ﬂ‘”ﬁ%*rﬁﬂ—rﬁﬁj POl G IFL' DG =Tk

F JT’EaﬂJL—SFL‘?"‘iJEi'ELJI'%i' rgyu:ﬁ[ ﬂlﬁ[ﬁﬂ//ﬁﬁy[ bﬂj;iiﬁmﬂlﬁllﬁl él,ﬂ—ﬂ’lﬂl’du s [F—/f
p‘*rﬁ‘wﬂﬁhpd{#“ @%Eﬁzﬁf‘p‘rﬁjmﬁﬁj Ul:l SHIET o W R ﬁ#’*”pqr fﬁlmﬁrﬁw /e - ngﬁ
I

ﬁgj?;ﬁﬁw FYRY £U0™ ¢ “Government Marketing: An Inquiry into Theory, Process, and Per-
spective.” %“J}ﬂ/ ['|p9 | & #7490 Public Sector Marketing—An Evolution
TR “Government marketing views public sector jurisdictions and organizations as

marketers or ‘sellers’ —developers of benefits who must communicate, valuate, and deliver
those benefits to complex citizen/consumers.”
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B S IR - 2 BORL PG 4R o DR By
i‘él‘?ﬁ%iﬁ o fa'éﬁé‘ﬁfrf' sy = &l :FE'[é.f%r(ZOOO 528 ) YR %ﬁp;&f’ 'iVITJ
b Sy [/H.J‘g*jtf*éﬁsyp—mﬂr{j =i |*B§Jt'. ) ﬁ“(]cﬁé,ﬁu ST e o .iprm S
e YRR SR » (B IR SR - 9 VR
S[FERI ELD 9 RV TR ) WREECRR RS g 9
SV PR R ot R S U IR o AR ] T
95, (policy entrepreneur) [ & B » JSEE A Al g 13 - iidrf
5 ﬁﬁﬁh{_ﬁ@ & I?;ﬂléﬁ » I 73'/’71[?2[ =i (external marketing) 1| Sffz[ =i (internal
marketing ) [IN= Pﬂl‘ﬁta ) ﬁ;ﬁ_[ﬁ%[glﬂj T”ﬁ“ LS o

IR LA PP R 2 L il
T W‘/ﬂl@w:— IR RS S R RN R
(2007b) « HE > FIiEZ OOOF I » 10 [a&f uﬁxﬂﬂ“?ﬁtf# PR A
%FF”F FPTA  TER M AR f”i# L1 PO
o (ELRRH R0 8 Bk o ORI SRR I 5 -

8 PJRHIG 0 JiseoE E P (2000 1 29-38)  FREE (2002 115-158) ~ 9=l
T (2002) ~ [EEYVR (20022 A1 2003) ~ KA (2004 49-58) ~ VX (2007a : 31-
53) ~EREF (2007 1 1-34) ~ [RINE - £VPEE (2008 @ 3-15) -

TR SRR AP RS  RILA R - 2 -
(e~ JRPURE « % L e (2001 : 307-332) -~ Sk SR (2003 1 125-142) ~it(2003a1
307-308 » 2003b A1 2oo3c) B (2004 1 197-250) ~ 3] (2005 : 309-356) -~ £
I8 (2005 : 91-118) ~ 5 15 (2007 : 119- 132'2008'369384) FE g TN AN
PRIEYR ~ S5 A5 (2008 ¢ 259-291) ~ YLt (2008 1 307-310) 1] R EVFRE (2009 : 161-
192) -

ORI T OOOF I Eiﬁlﬁﬂ/%ﬁ B (1999) TN ST Fpug":/u Eﬁ?}%‘ﬁﬁﬁﬁ
r"ﬂ“'ﬁ&nﬁﬁj PP IEIE ?'Iéf%mws 520-580) [ A HE Y

B SR SIS -

a 7J [1fiepL A 351257 (2001 : 317) kﬂ]?‘(zooz- )~ EEF] (2004 1 216) -~ IR{] T
(2005 : 311-312) ~ EREH (2007 : 14) ~ £ 5[5 (2008 : 270) o

?INRRLG E PRI (1998 ¢ 14-22) *é%lﬁﬁi Z7 s (2004) AR R (2005)
EVPE (20062 > 2006b) ~ #REFE (2007 2 17) -

B BN GRLEVPRE (20062 > 2006b > 2007b) ~ FR{EH (2007 1 18-24) ~ FRECYR - VA
(2008 : 9-12) -
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g o B SHE ijF’?FEFJ'L P F PR R 25l 2 2 R R
TR ET A ST o B0 A =0 (1998 1 364-365) i iﬁ:i_fj[” I
& NI UL SOV & SN £ 2 ’%ﬁ%ﬁr{]‘ééﬂﬂ@[ﬁ)‘«‘ p - JeeOF R WY
Ff“{ja'f £ o B RLBU R R VAT G (HRE K 2007) ~ FVRL & R =
VRl 2 B GV 0 2008) o SRUE (PR R DRITE DR RU RV

%EWVEﬁﬁﬁiiwwﬂ iR BT RS > 2008) 1 =9t > BEGRAE

TALE HEET I PR TR 7 FIDRLAA R ﬁi’"ﬂﬁ (2009 ) Fum;ljé-ﬂr B
Hl Mo fiFETH ] Kingdon (11984, 2003) | Jrfr = =i E 55 policy entrepreneur 1Y
T %ﬁﬁ'}Fl'%ﬁT 5”?’@445’1 F,Iﬁﬂﬂirf [EE SRR T VJFIH"H’W F,lﬁfﬂi

SRR ] (R (2000 ®) eI
lﬂ&? E[IJK/@E‘%H AL~ @H'ﬁﬁgﬁﬁ” CRCR L EE (2009 (33) -

SRR (A F PR R ] RLIVRUNEL » S S tﬁ?ﬁ%ﬁli‘ﬁ%ﬁ?ﬁﬁ:
7\[3@['“‘1%5' Es”ﬁiflf BAH > P B F - F[“@Eﬁ/‘ A SﬁF'F (] E%%EIU@T%E’J ¥
IPﬂﬁﬁ ﬁfﬁ&f/ (2008 : 16) ? o méﬁjﬁlgugugﬁ B~ l—féﬁjfgkﬁguﬁ}z\ J R =l
N R SRR R 2 HOFIRRE T kL o 1) [t S AR AIA R
digh o Ry > PRS2 AN ?‘f Tl B Morris A1 Jones (1999: 71-91) E&E%
TR f [*Ff] aﬁﬂf T EL 2 NI l%?l?j VA F”F’?F?F' S H S
(public entrepreneurship ) » [N [F={F > i et i fis &N FJ: s Fl BRI TAS S jﬁ',jﬁ[
OR[> (H N ERE PR R 12 IS (Kotler, 1988: 76; Snavely, 1991:
320; Chapman & Cowdell, 1998: 306 ; = FEI%\ » 1995 1 14 %HI’FL »2003:16) - I')
FHEAE ff@?ffrf (K F PRI AR

F:y:p rrTF%uJL o= *EﬁHF F' T (EHE I LE S AT [ T kﬁ’ﬁfﬁ AT
Eﬁj‘ﬁy B FL7J #% (content analysis) A543k AT o (F5) T’Tﬁp%\'%ﬁ? g I%ilﬁkuﬁg‘
i R P B RGO R o O L R e @ﬁﬂﬁﬁ
AP =T ;rﬁm SRIE it;ﬂy;@‘]ﬂ R FE| Y < 5 ’]j:]q],ijr—;*jl:ljlu%rﬂ‘jj’\n#' a’ﬁfﬁﬁ
WA IEHEﬁ% ) hﬁf"“‘a&f&ﬁ &Fﬁtﬁﬁ\ uﬁ,xﬁﬁﬂfﬁ 'ﬁ}ijt plish gt 3

POEE( Y[ ¢« the process of creatmg value for citizens by bringing together unique combi-
nations of public and/or private resources to exploit social opportunities.”
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S R B A 2 ST B (2007 :25) ft T
kb e STl pORIRE S o PR [’“‘[’ﬁijffq" A&l APV -
A RO ) AR - 2T D P R AR £ SR S B 3
mwmﬁuww’ﬁﬁgw@a I %ﬂwﬂﬁ“ﬁ#%ﬁwﬂﬂ?df gt
EEy jf;,:tfvﬂﬁfﬂﬁ UfiE Hﬁié‘\wﬁ o T AR S A A A
P AT EJHVLE‘?{ el T;(%?E* (BF & iy 2 i X 2 B
N FEL *sz Flfﬂj*‘“@ﬂp N grgjlﬁrirﬁff“ﬁm F‘ uys_a#%[ﬁ Kggﬁ&.&ﬁ,\l

lﬁﬁiﬁ”ﬁ%ﬂﬁl@” M “%‘%ﬁffﬁﬁi%i‘:?i‘ ERIEL I ﬂﬁ"}ﬂﬂﬂﬂg’ﬁ%ﬁjﬂ
VP R R -

T JeleOF (%5 Roberts A1 King (1991: 152) ﬁflwﬁ# %L_'H'.FTT{]‘?‘}BF'FJW}‘FWTFT
B EY I (executive ) 3 % J;frﬂ‘?z[ FIF ¥ pJEl[ f5r (bureaucratic ) [ % ~ [
AL G O Cpolitical) (-9 ~ 1) e 91 HIHE T AUPRE &
N i[?‘}ﬁF'FJEIfJP'Tf:J‘ (policy ) % % > LFL*‘%ET{L_ WYl i‘ﬁl Kingdon ( 1995:
179-180) AyE# > ﬁ#ﬁﬁ“ﬁﬁ%ﬁ%‘:’ﬁ’ I &fjﬁ?ﬁ?f}?gé (political system ) [*[fiv 5L
% b PF[ > Roberts #I King (1996 ) i e 5l | SRS PH " irid /1] 20 o S0 PR L 1)
LIS (-3 U IR (R U TS PP B R A A 28 ﬁ%‘a@iﬁ}éf’ﬁ%f“‘ﬁ@ﬁ%
Rt BT ATRG (A R RUAITE A AR FE TR (IR = 50 1998 ¢
365) - Schneider ~ Teske #{! Mintrom =™ * (1995) [[[{#~#< Roberts #{! King (1991:
152) [0 + ST TR H F AW L 2 P frpeors
AR FERIS PRI e 2 R F”Tﬁj‘ﬂ URFEGE A o

7 2 EOFR R BRSO YT (8
BRI - T FOR A - SRR (2000 1 8) WHREL » R K F
T LR P2 P P (M2 A T » iy T A RLESV IR0/ i of ]9
PO PUST P30 2 ] sl SRkl U F'Fﬂiﬁi‘?ﬁ I k2 AT
FT'T\FFB%HW]‘ PYEITI9E S P R R PR R=1E (2009 2 8-9) > (I F9ffl
Eﬁ“ﬁﬁ%}’ YRR S R A RN L ST f'*’ﬂﬁlxpﬁﬁ JR R A ] F&ﬂ?{ﬁl
B~ F1y (2009:9) -
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X FHIRAEFN . H-E 5P 98ET?

VT SRR 2 R ﬂmwi%ﬂ*— ERLF 12 ST
F 5 DRIy S FUAEEH o B SR R }%&ﬁ‘]‘ﬁ”ﬁfh?ﬁ* IE‘F] *E',E ?ﬁs« =
S ST — e O PSP 2 SURIRIR P (BP0 30 F Py g e i =
( Dahl, 1961) -~ ‘if%'iﬁ'l ( Walker, 1974, 1977 ) -~ 2= FH k= E;'lﬁflffﬁ ¢t ( Price,
1971) ~ Py AR (Brintnall, 1979) - [‘JE[’?F;“EH'F‘ (Murphy, 1971) =%
Kimberly (1981: 84) fl %3R8 » PUQEEFPIPIR TIRLFTE S - Prlil i~ >
& %ﬁf’f[ A% % (industrialists ) -~ ﬁ&ij*%" 1= E H (social reformers) o fifi
FHAYEL Kingdon (1984, 1995, 2003) Frfid &y -3 5 feh 1% ?mﬂm ’ ﬁ[J?F“ =
SRR REE S AR R A *ﬂﬁ’ C il R AR

145 Kingdon [0k 2 H S PSR o o py idﬁﬁimgw Y
ﬁi’%ﬁ PP A AR PORLH IR R RV TR RIS gE o g

A 2RIV P (- TP BT 2 HAR AR E RS 2 7 A © Kingdon
(2003 204-205 ) WL A L7 g A ¢ ' S CHIRE rﬁgfv DR
FIZSFIE > I PEIETED USR] e iy I3 H BT RLESE 5 DYy, 5 7o A0 p L
zﬂ‘x&“’ﬁ\ﬁ@@pmﬂm > Kingdon (1995, 2003 ) ?’:E lﬁﬁiﬁuw‘f ﬁ}fa;{
%?@#éé*fﬁ JLEJF} HE Fﬂﬁi VIEEA > PR A RS R A
AR FEIFA] ) LIS (policy window ) BT — {55 Zsjf
k]~ ﬁwﬂmriiﬁﬁﬁlﬁ R m%%me%ﬁ
o fRisy "“JF}“EF*J# TSR

\

2~ NEREREY | BURIEEREVBME  (FEEER

R Downs (1976) (yift ~ AllFr== 4 Ffﬁ Y (Bureaucracy, Innovation,
and Public Policy) I') % Lewis (1980) (*H 3 F k50 : ﬂ[ﬂ Hl?“rﬂ RN
¥ Y (Public Entrepreneurship: Toward a Theory of Bureaucratic Political Power ) ﬂl

10 kTuﬂTf"“ 8% (policy communities ) Eﬂf ngdon (2003: 122-125) ¥ J‘—’j’f‘%‘ - Fpy
PR o B TR — It —H A1 = [W8TE] (material-purposive- sohdary typol-
ogy) IRy 2 E T L a&&wggmg@% .

<132



PR & E R FH B RGE S B

B O P PRI (565 2 A
’“E?ﬁ""i;féj HE| S Pl T EIFVEDE > EI Z[| Doig # Hargrove (1987) F’—\[Ef' <<ﬁ§l§;'§'ﬁ
A T{]‘Sﬁﬁ MY % % ) ( Leadership and Innovation: Entrepreneurs in
Government ) V & » 35 EnfH JF?E‘ErWE#ﬂIﬂ'Hfﬂﬂirﬁw o RNy o AT EFERVR S
R AP P A BT » JU R e R R TR b
(Hederer, 2007:3) -
T F Y BT SRR S A B T P AT "B ¥
%, (policy entrepreneur ) (Kingdon, 1984: 179; Roberts and King, 1991: 147) - ji]
ﬁ'JiL_}lfj’ political entrepreneur ~ policy entrepreneur ~ I'] % public entrepreneur ( Lewis,
1980; Polsby, 1984: 171; Roberts and King, 1991: 148) ﬁf’,’fﬁﬁj%%ﬁz‘f' e o E
Tﬂﬂb IJ?FEIFTJ ‘ﬁﬁpfﬁ »rre i,[?‘}ﬂﬁﬂj % 4 , (public sector entrepre-
neur) (Boyett, 1997; Kearney, Hisrich, & Roche, 2008 ) -+ Hyfl r TF?YF"[J == &
(political entrepreneur) (Folsom, 1991; Zerbinati & Souitaris, 2005; Shome, 2006;
Tobin & Sun, 2007; McClough, 2008) ° JR{fj » 71— T&’I@ii_’#[ H[j}{fj’ political entre-
preneur I policy entrepreneur 3% i 5 73 V25§ kL. Roberts ! King ( 1991: 152-153)
WﬁﬁﬁrﬂmJﬁiiif S R N3 7 Fi’mrﬁﬂjﬁi
R T  9HET AP 257 2 R
AFERPIL IR DEC TR T TR A PRSI AR T
(Roberts & King, 1991 ) - @&IQ%EE (Lopez, 2002) ~ fYRLigeE * BpY [ -
(individuals running for political office) (Francois, 2003; Wohlgemuth, 2000) - |fi|
TN R BN IOER  HV S K] Kingdon (1984)
Mintrom (1997) -~ Schnellenbach (2007 ) - Roberts #[! King (1991 ) EIfJ?C?;f/[lﬁ'}ﬁ’?
o BRI T3 - U AR & e 2 ST P o P repy s -
- [ PP R R R R ﬁ%@%@3ﬁ~

* (agents of change in the policy innovation process ) E\Jﬁliiﬁmﬁrv » g el O
F (R EHE] Polsby (1984 ) -~ Baumgartner #! Jones (1993) - Schneider et al.
(1995) ~ Mintrom (1997, 2000) -~ I'J % Sherraden (2000) =7 %2} J§J[FJ

[ King #{I Roberts (1987) ~ Mintrom (2000) - Schneider, et al. (1995) =¥ ]|
RURHL » B K R0 AT PP AR ¢ e R
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BTSSP ,‘Jw*ﬁﬁj‘%ffﬁﬁfiﬁ@%ﬁ v %k’.'fffﬁwi/%lﬁ”%ﬁu o T”
FL Riker (1982, 1986 ) -~ Kingdon (1984, 1995) -~ Baumgartner #! Jones ( 1993,
2002) ~ kL MacLeod (2002) I Feeley (2002 ) ElfJ@%’![‘ﬁBZ/F -7 T RIEH
IR » BRI 2R - (TSR e I A

FIor > Riker (1982) 7 (FIF= RN 2 RpUSE)  (Liberalism Against
Populism) [9% [,E'Fl}'lil[ﬁ.jcg‘ltﬂ P RLE - n‘ﬂ ﬁj\?ﬂ S Sy Y N ERSEIEPYE
& leEﬁ:F'JP‘H Jias & S TFE LI Eiﬁ*&'[ﬁﬂm =l lﬁlmﬁiﬁﬂﬂ@f“kmﬂdLﬁ“
Pyl PR TE VB -3 e ST R o TR WE"I‘E RIETfRIpY
&L ﬂfl'*?‘ﬂ:@ﬁil’fl?ﬁﬁlxﬁﬂﬂhdlj TR E l’“ﬂf’ﬁﬁ SRR Er YR
BBV ¢ " Kingdon (1984: 179) S B 5 ﬁrﬁﬁmﬁiﬁﬁ%g@@gugﬁ@
PRI pUEs P TR SRR R B T BT
AUy > 1 ’Hﬁijﬂﬁ*f T LA T AP~ qg',l s PR R R B A Ay~
-4, ; Kingdon Fgfft';, Y ﬁf%ﬁﬁﬁl%ﬁﬂ/ ffi,“{ElfJE; NPT A F R
Rd > R EENTHE S o

it <§LE¥9'J§?F}EU%¢E§‘?T%§§> (Agendas and Instability in American Politics )
[, f‘EF{f’ fl1 > Baumgartner #[1 Jones (1993: 42) F§”1E rfﬂwyi F LT d*:*%c'ﬁ%“f*’j *
S EL A R SRR, 0 BT |%|FEJF"T1\F Sy <<L¥H;1*Jrg;?j?>> (Policy Dynam-
ics) U ,"EF{II»H] » P FTRRE R SRR B I DS F’,l FE RS T R

17 iﬁ_ PR Y R YT ¢ recognize unfulfilled needs; strategize and develop strategies
and tactics; activism to engage the political marketplace.

' A P& [F1 Baumgartner & Jones (1993: 13-14) » Rl J[I™ : “In such a situation, strategic
entrepreneurs can manipulate the voting situation to achieve their objectives, even if they cannot
change the preferences of those making the decisions. Most importantly, any time political ac-
tors can introduce new dimensions of conflict, they can destabilize a previously stable situation.”

Y BRI Y ¢« advocates who are willing to invest their resources — time, energy, reputation,
money — to promote a position in return for anticipated future gain in the form of material, pur-
posive, or solidarity benefits...”

20 EUEL Y[ . attempting to alter other people’s understanding of the issues in which they
deal.”

2EUERL g ¢« the willingness of a political actor to invest resources in a given lobbying

struggle is likely to be related to two things: The probability of success (which is related to ex-
pected behaviors of other actors involved), and the expected benefits.”
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SESE rx’xj“bE'lEIfJ?Ei’L’E!E—’?‘}“‘iJELJFI‘ i SEIN e AU 2% ( Baumgartner & Jones,
2002: 22) - [ﬁj?f%i& <<FS‘“H;1*JFJ“%>> pY |‘E’§.l| fIT > MacLeod (2002 ) I Feeley
(2002) “FRH VIR MacLeod (2002: 58-59) FigifiURL » P R
Pettpy gy o iy = 7 7 S e fﬁ?&,ﬁ A I R rfﬂjﬁ‘*‘rﬁ?’“?’ﬁ
FOWFOHGT > 5 L £ (—:F;ﬁgfrmlrjyjyfﬁ[ﬁﬂ@ﬁ&ﬁj?:ippF‘}[gr 2 [fi] Feeley (2002:
126) HIREE~ #7AGLE ~ 65 B R D e ﬁﬁpwr g
OS] s i %ﬁﬁwﬁwﬁ | lw‘z«l

L | PO TS » B9 RS ST R (T T R
FIJF'Jﬁtw—(—flEﬁ 77 (Bernier & Hafsi, 2007 ) ]E [I‘jﬂf:l:g 15 S51E 3 [ﬂﬁfﬁ@?ﬁlﬁ*‘f
(trait and skill ) TEH'* ”nﬁ]ElJFrmi_b ( Stone, 1981; Flanders & Utterback, 1985; Daley
& Naff, 1998; Van Wart & Dicke, 2008 ) -

ﬁ#ﬁl}?ﬁﬁlﬁ% » Bernier 71 Hafsi (2007: 495; 497-498 ) RU&(h &1 [ fi Jprﬁ?%{
i ’ﬁﬁ'fiﬂjﬁﬂﬁﬂ If Jﬁ$ﬁ$\i71 ERIEI RIS (strong govemment) BRI ¢
% (heroic entrepreneurs ) - I'] ¥ $45E%/f (weak government ) fiy -7k B -3 %
(systemic entrepreneurs ) |“J[Fﬁlﬂ » TR AR 35 IJf PR T rﬁ

?z[ A3 K i e o SPPCRvAIlE Ao 2 HAE R > Jik il 9 F‘ E Jup Jg 3@;1’

= TR R [0 S5PHER ] e AR Y R 3:1%' ORLRL 5 B U ki’é‘\

SR T)‘f"ﬁifllﬂ*[ﬂjﬂhy:ﬁ?% » Van Wart ﬁl Dicke (2008 172-173 ) FLRLFELT
AR R g o i AR AR TR > 2 K Wi FIRS R
Sl - if J ?ﬁ R ikq%‘[[ & (need for achievement) -~ éﬁﬁ‘[@ (flexibility ) ~ i
é‘,%l[ﬂ Jj@l (integrity ) ~ E‘/?‘LEJI? ?}?Lfﬂj (emotional maturity ) =" [fij & [[lkL
SRR 12~ SRR ~ B 1 YRR )RR B
Van Wart A Dicke (2008: 172-173 ) & =it American Management Association
(AMA) puH{ = fﬁrﬁ’?ﬁ%ﬂ—ﬁf’? » I') % Sussman (ngﬁiif?‘ Stone, 1981) Ay — ZFIFfET

2 EL Y 1« Decisions by groups or members of government institutions to challenge the
status quo can be thought of as a function of preferences and expectations of success: “Probabil-
ity (decision to challenge the status quo = (actor preferences) * (perception of chances of success)

E93.93
3 (1% I?E'El Van Wart #{I Dicke (2008: 173 ) fiy Table P4. 1-A Comparison of Trait and Skill

Taxonomies °
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T o EL[1E ﬁﬁ’ﬁiﬁgﬁ Sussman ’:'[’ﬁﬁ&['ﬂjiﬁ‘li (creativity ) fuFrs o =9 >
Daley #[1 Naff (1998, 2008: 285) §#id[F1 Flanders ! Utterback (1985: 405) [kl
L THSHE (effectiveness ) [, pufofrif Er Eu?ﬁ PP IR PRSI R
%@T’Eﬁ@ (environmental sensitivity ) -~ TLJEIE’T'?&'E fitﬂFj:’J I %ﬁﬁ@ ~ E*J?V[FU * EUl Ay
B (results focus ) -~ Té W]~ M FESPER A (interpersonal sensitivity ) e
SO [T S P RIS K ALY S R
‘E?‘Eﬁﬂ‘fﬁ@?ﬂﬂ[? (Roberts, 1992: 55-74) » H ﬁéﬂjﬁ“ﬁ%ﬁﬁ“’j ij ﬁﬁﬁJlH?EF{ FlifS
”‘wﬁﬂgfu UL, BTN O AR SR
SIS 2 HAT B Jﬁm,—:&ﬁ”tt f[IIH%Ei_7] T F 7 FA R (A PR
3K QJFH‘%E'W”WH gﬁqi.}iﬁr l—rﬁﬁjll»_ﬁfﬁlﬁ [[F)’Tjr;ﬂﬁpn w0 RIERIFVAL -
(S A F RGP~ (entrepreneurial individual ) fif iIF[ TR WAL F
FREHIOHRIL R S0 FRE L FIR TSP 3K RS T 5 SR PRt
oY B A WL R TIREPROCR ST R o ATHEL - T R
REIRTRGINE 25l S L A ﬁv%—s}{rﬁl ) i 'Jﬂfﬁ/\ T 7 &l (o (mtegrated marketing
communications ) % [Jff mﬁfim & £ ;*E' ’—‘ » E }VSI‘EJQJ—?I[\F% E’E“;:?rgr& ) [F'”:Ej ﬂ |J
T AR - =TI ELF[¥%(1998> ESparadll ?%ﬁ%ﬁ?@f!@%ﬁ@ﬁiﬁ » P
fl 172 UL H 8% [—HVEElﬁﬂ@F{*JFIJLﬂﬁFIE’II?%, ApPRES > )RR ] R
ﬁ’@”?%*ﬂﬁiw@%ﬁwvHWVﬁwtr;@ﬁﬂ@@‘ﬁﬁﬂW%
oo 1JETE S B -
aéﬂif‘FTH ¥ Fpus > BP9 "ﬁiﬁﬁ AT [ g‘plpﬁsh A
(2003b: 186) *H WT ;ﬂEJ' FRH] Kingdon (1995) puoEs §F{%} ZRIEE R
AR~ SREEEE ~ BT SO AT > TR TR R m@%—lw}”
P - 4 “mﬂww@ PN IR P R R
£ REIRORIRE » JIRR U BIRE ~ R TIPS HAR S - AR (2009 ¢
) PR ?&Jﬁ%wg%ﬁﬂmﬁﬁiiﬂw* AR R
A YO ¢ RS ORESE  5TYR © = G 5
B F—%ﬁé » SRR = T R Fﬁln?ﬁuﬂ%ﬂ S TNIE SUer
b“lﬁ%_%rp ‘[/jﬂ‘ﬁﬁj}jbiﬁ,[—: VAP
[P O B P RO I B o R Kingdon (1995) U AR gilfs
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oy PR LIRLY 57 e 2 HTILY SR FRTolea - iy B 0
HL Il %ﬁ'ﬂ riﬁ?ﬁf%f it ki%ﬁ REP EJE’EE"*?JLL*}T BAHIVEfl [ o fyHpuE
ﬂg¢7wmmw(ww1ﬂ)$%ﬂﬁwiir@wﬁﬁg R
('specialize in identifying problems and finding solutions ) [ﬂ E%'J'? M7 ~ Roberts #{I King
(1991: 148) ﬁg?ﬂé['ré”éﬁf\ﬁ“ﬁvﬁi%fﬁ#{ﬁ@%ﬁ HFIFPPV B RGHR  ag f
B R SR R PR IR ST IERE R T P
EE [ﬁjﬁ[fjﬁvﬁﬁgﬂﬂ R _rf%,ﬁ FIJ&%F‘, (broker the ideas) ~ FUEYSH V] L -
J‘l“?%ﬁiﬁﬁgﬁiﬁ °
S+ SRR YRR I AR QT I Y R
EpIpES R PR R DR~ TSRS IR R Ve o P
Q@wimﬁ(mmm&Bmqumau)'”ﬁ@?ﬁ%ﬁmm%g‘@jﬁ
et 2 1o 5RAR ~ [IETHR P RO - ol ol ~ BRI PR B
Ff_\ { F[J“/‘\E{Tﬁ BT IE L ~ [ ) W SR VB i B S
R R AP R R AL R S R 2 ’fE ¥ F
EE R ":frﬂibﬁiﬁ/éﬁ] FridsEs= ey, o gfz”&_%:ﬁf;l KGR Ca N e
W SEOHL AT - PR Lewis (1980: 233) WP - BT éf?kMVEJHHE?JT
i'E*?ﬁi%*ﬂrﬂﬁ’ S RS P PR S R O S S R s o 2 2
T”f\‘— epr A Sflf[ FIJJ;?H iézr’?%gij |fE ]EIJ'#I’?"F %L Huefner #[! Hunt
(1994: 55) FFRpE (BT © AT 3 'fpﬁzam%m 2 S 2
(public innovation ) [ * j’ﬁ SHRLEL U LTS A K o

:f‘Ei

# %“J}ﬂ/ B gt @ “advocate new ideas and develop proposals; define and reframe problems;
specify policy alternatives; broker the ideas among the many policy actors; mobilize public
opinion; help set the decision-making agenda.”

» ?Ziﬁﬁﬁfl':ﬂ?r& Y™ : “Definition of the problem (as fundamentals, characteristics, principles,

values, key features) relative to context; Establishment of a strategic plan framework; Agree-

ment upon and adoption of guidelines; Documentation (circumstances, characteristics, results) in
broad and diverse forms (e.g., video cameras to document case studies); Dissemination of results;

Monitoring of implementation; Coordination and Integration into the policy framework; Sus-

tainability of the innovation (institutionalized rather than linked with a particular person); and

Innovation can be prospective (rational and intentional) or retrospective (‘muddling through’).”

20 LY “their ability to alter the existing allocation of scarce resources in fundamental

ways.”
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lﬁ,_FE;[F 1 k#‘ﬁ’?’?ﬁﬂ?ﬂ : J@G‘T% TR R R o [N S RSV
IR et T AL R R B TR
(Kingdon, 1984: 189-190 ; [@[‘ffﬂ ~ FIAPEE 0 2007 27 5 R }%”Efﬁl » 2009 -
4) - Fjﬂd‘ﬁ/""’?ﬁ'ﬂif] FridFE > Van de Ven (1988:105) T"[L[' Ay RIAEA I ERL AL
< P PR ADFTRIGERL A - R - PALGE SRR Cuseful-
profitable, constructive, or solve a problem ) - Drucker ( 1985:27) ﬁﬁgﬂ £ 0 27 HERA
IR B KL BT 0 - 1 ORI » PSR AIFRAL G
] & TR Elfiﬁ’ﬂ?_' £' (specific instrument of entrepreneurship ) ( Drucker,
1985: 27 ) o 4 ?‘[ Flf s IF{ 7(%?&!#&55?“5 b ﬁlJf[ [ﬁ}’;*ﬁf[ (integration of
across-agency ) ( Bardach, 1998; Borins, 1998a; Kanter, 1988; Sadler, 2000, 2001 ) -
iy = 2 SR g ﬁ@_jiﬂj %ﬁ%ﬁﬂﬁk’ﬂﬂT%ﬂ$£mwm
(career public servants ) (Borins, 1998a, 1998b) o [KjF= £ ']~ 5 FJ?FT_’[FFUEJF Fﬂ'ff
R AL ST A B PRy - 5 -

(2« BEENPERIRE RG]

Bl e e H%ﬁwﬁ%ﬁ W4 A ST TR
PP S P TR 9 T B+ 1) 2 AT R B R
e A R e T T FFU:L_
PISsRIRE » O] 52T R ETRU - B S T U R
R AL Al TET - UL (2003 2 16) R » 5 % 2 U YIO I ERESRE | H 4]
PR IR 959 IS AR A
FUR eV B RS eI ORAY R [ IR S RV A - FE[
F (1995 14)}Ifjlﬁ%fi1}“f*($w ) RURRE ?ﬁ"mt“*ﬁéﬂ > T HIRL TR T
IR (PTYTIRERE S OB A TRISER - RS - FRoe) o (P

*” Drucker (1985: 31-32) &% ﬁ—ii%ﬁiiﬁﬁ@ (entrepreneurial process ) ﬂiinﬂﬁ
St VAR o= PR - w?{n £ E WIES T KRR RLE P 5 R R
I - 55 T‘Eﬁwﬁgzj‘ TAIET 12 [E ST TRV ﬁiﬁ‘/ﬁcﬁﬁf’?%‘ﬂl@[ ;O R
ERIEIIENCE - A??Jippmsr@ P E AR & 5
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._L

(fﬁff{fj;’é,}i%J ([ Sflf[ FEasgL IP‘FHﬁ:U JEE—'-F[ ?‘TEJ jg *JFJ?JIjE&F[LJc[ﬁ
R (0 Y —F?é?ﬂiﬁrf ﬁ’U“UﬁE'-F[ JItE ”L“;YH : :f‘?* BE | Iﬁi*?‘i) NRS
" n“;?"“% M PO ERCEGEHEIEAY [CAUEAS ) -

SRRV PRUAE S B I )O3 B (R R R R W
(BRI ’ﬁaﬁiﬁ"‘bpi > Sadler (2000: 35-36) Hipfrtlt - (- FAF G S H ?ZW‘HFW%L“
o Utﬁafuﬂﬁﬁwﬁﬂiﬁuwﬁu P ) KRR 2 A i = o
EUIESE p[mﬁéﬁéﬂ P EET RIS I ROE O & V] Coutput
focused ) riﬁa'v"‘ r“?EFIHILEj” I Jzﬂiﬁ Fif ZF5F (integrating devises ) E‘—qa"ﬁflﬁfﬁ
(public consolidation) ; I'J W iZufs=e{t « S [~ Ji—‘kHIH%E » I Tﬂ]ﬁi}é\lj ey
ﬁ’?\&“ﬁ“ﬁf (innovation-supporting sub-coalitions ) © i JE%’}E’JPEE%{%‘UE'I S AT
5‘{?1;&}?{ E[J}Cf\ﬁ [l &0 o [kl B2 Chapman #1 Cowdell (1998: 306) F,rm =i v H
F l*fﬁlﬁﬁ%{%ﬁwiﬂip NS T*ﬁﬁu*%ﬁ’ )3 % ¥ Snavely (1991:
314) AP AR RN Kotler (1988 76) |14 i Fﬁ%ﬁ <ty
?F[ : P‘?F[ / Eﬁ 7 (political/legal ) f%ti?i s M1/ RS9 (demographic ) ﬁ% ; Tir%’ﬁ /
T [* (socio- cultural) IE;U?TL s M) R[4 / E7[F (technological/physical ) IEi*P‘fL 0

R BRIV BRI L 9t - 2 TS R R 4 IS g - 7 B
YO > UL T H LI © S H Laws 34 (2001 4) LRI
AR g L 'ﬁ,? LN T N H SRRV S (public entrepreneur-
ship network ) > FYFHF* ') H e ERRE G {1 e |TF S H TR IJpTr HA o ST
P& 5 P R S B G S S (R AV ol [ » Laws 575 Arfld i
e = FZ,I—‘E]: 3 IJ? G Sﬁ AFA Nﬁfﬁﬁ (civic spheres) fVPSAE 5% [IE’FELT ;
% IS =l [,FIJ*"*J (problem centered networks ) IR 7 FE J\}B*EJ%[JJB‘?‘
frlsY = e A B I\Jfﬁ”@éﬁ [ (institutional ecology) , ;ﬁ?]fé_ |fE U & 3
gliil Lol Jiﬁrﬁlﬁ}% s R [L,Kgyr,;% ?f[ i TJI, EN)5E e gﬁj l/ﬁfq:gi b SERS
P P o (e A ]

a2 HA ‘ﬁ’ﬂf'*?%muﬁfuﬂ o RS Pﬁﬁz{ Laws ="~ (2001) -~ Patel
(2006) ~ Keamey "% (2008) &S TR ) & o HR T [
i‘ﬁ%i’aﬁﬁjﬁl@ 4o Laws =7~ (2001: 5) 3 X i‘f‘J T FEE E[ﬂifjﬂﬁﬁ ) C[J}}[ pioneers »

public venture capitalists  superintendents ~ mediators ~ I'] & stewards of the common
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good > s f[IRL © F- %nJ’TE Eﬂjﬁk HePE IR ~ R 75_4‘3-',4 (TR (catalyze action by

making commitments ) ﬂJ RREH R Llr;rf"“ 3J:—j“|'l ORI e PR T
B SRR SRR AR B Jaf:ﬁk.imﬂaﬂ

A RIFTRUA T BB ¢ SO IR~ R [ i FE R Y
PG ¢ T R 2R R S RS R - Patel (2006:
33)/L'{ﬁ]’f5r - ) ey 4 ﬁ‘ﬁffmﬁﬂﬁ?ﬂ (innovators ) » El = FE F <R T ]l
RL - PRSI S RGP 5 R L GRS I S VR E [ﬂ@
SUE P I BSOS L R %ﬁﬁVﬁ% o ik A R
j;kﬁyl% Hg&l_jﬂprm—tj}iﬁlaﬂ[ﬁiﬁfﬂp@jw b@ﬁ%ﬂj%ﬁ!fgﬁp o T
Kearney =™~ (2008: 309) [[[RLRI:E~ “—E”EE'EJ?&“[ Hﬁiiﬂjltn%{éyo?
P FHITERSR + PASE SRR 2SI 150 s 3855 570
I%FEJ& E oy “”'@ﬁlﬂﬁﬁaaﬁ‘kﬁf\iﬂ M - el s oy 2 R AR RS T
@@Eﬂ%Wﬂiﬁi’mfﬁMﬁF”ﬁ@? BB A 1
(ambiguity )~ PIEG P8 AR = BEAFrRERV P [5#- (political obstacles ) =

BT 'rﬂﬁ?f PP IRVE P @ e RO kLR 2 HHT
ARV I ‘j* A E”F‘f FHF LS ﬁﬁﬁlw U RLIER T Y
650 PR fﬁ%&ﬁi’ﬁ?p Lf}’i SHUREEH PG e P S TR S R
UL Py e .jlﬁﬁpjﬁﬁﬁj v ER S ”ilE&y A ?Z[ ﬁnjﬁ‘zﬁigugﬂaﬁu R [E:
£% > Osborne %p Brown (2005: 179-180) H1= FRIRY+ [HIESHA0 A ~ 35
PRy - A '“E&qwﬂjdl LFI\JLJTT?%L i (the import of the organizational

orientation to its environment )  [ij Borins (1998a: 48-49; 2001b) [I[[RI1= f}é'p J}‘“I e
P PR PR P T B AT AR G - TngwE'IWﬁ"ffﬁ”ﬁk’Fﬁﬁ
;Ej_.ﬁ{,—tﬂ G R Fﬁg{gpﬂ I e P B fol R sz %gﬁ@ﬁ;@ﬁuﬁ-&;%ﬁ » BT
AFFRAREERS (ST R S Y -
i/[I%Jlﬁ?ﬁip Jprm ﬁ%;;h EREE = N Sflf[ii st gj;aﬁ{d?rﬁupfm RUSEA [
FRHEE | [ B £ (Roberts & King, 1996: 158) < Fjl[LkL - JPHN =570 73 %
Al RUAEF =R [JLP‘J[H”TW’WET “‘Jlﬁi’\@l* N FE’E'F“ E'Pﬂ’?‘f%\‘ g *i_?‘iﬁr
lﬁ[ i i H Y TRy I PET | F R AE RG] (Borins, 1998a: 117) - ,’Zﬁ]ﬂj
o TIPS PGRURY ™ o 2 I P P RAEEE (BT - TP P 3
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OB R SIRRLT RPN« (ME Y T TR A
CURIN LIS 6= 3 U RIS B 20 g 1| P S LS RTINS S SR 1552 BN
PRV RS AR B RS o RSB 2 ORI A 9 2] <1 o Peled
(2001: 189) F?ﬂiﬁbiﬂ FURTERS 5 2% Y H 18 (public innovation ) 4 Jifel (ASFESTIY iR
S T PR A« #1  TEIE AR SR
SR GRS T R = iﬁfﬂ RLE F”FE'FTJ °
a7 :g =0T, FET/?L’%‘;I{;M }F‘?’éﬂ“[ | policy entrepreneurs as innovators [IV>1¢ IIH%E ’S ,
o P58 ﬁﬁii RFEHE fﬁﬁ TS T PSRRI iy EE RS R
R 51 4 TR AR LA 55 - SO
<% (Osborne & Brown, 2005. 171) » 2 HGERGE e ny EL APV IREE- (an im-
pediment to innovation) (Kearney, et al., 2008: 6) - i ]EHJ:H{EJ T F'FP‘H R 4
% BH LFRIE ,ﬁﬁﬁ[ﬁ“* [l 2 AR ,}{ﬁj’EEEHE[ R B R
s TTJ_ 75§ (convert their visions into reality) (Roberts & King, 1996: 145)  |fij[F=

L ffP I &3t G Fffq il M (entrepreneurial process ) - I’ I'JP£jEs Drucker
(1985: 27) %, » (FTRLA-H HMIRIIOHTE = o [ [T Robert A1 Weiss
(1988: 8) A "AFrRLF Ay &' | (the tool of entrepreneurs ) ,’J/@%’!" ﬁJEﬁ

1 Borins (2001a, 2001b, 2001c) l’?ﬁﬁ%TULﬁrpﬁ [T H A EE TF%F

o

v

bl

h~ AEPIBEREERNACIDE

USRI, Bt R AT ST R 2 S e AR
%ﬂlttnﬁufrﬂﬁwii ﬁﬂj -J’]jai_j\gi T sflz[ﬁf I/[ o [Ei_—j;&{/p xJa‘*FrTfnsv » T TR
LA IR IIETAd R & SR 62t B s i JW*@Wﬂ”ﬁﬂ’?ﬂ%
B 7 AU A B 20 o G0 R 5 8| AR PRI 245 » 9 T

* Peled (2001: 189) $f#* “public innovation” HEFpVEIL I : “a political process that pro-
pels organizations to launch a significant new public project that alters rules, roles, procedures,
and structures that are related to the communication and exchange of information within the or-
ganization and between the organization and its surrounding environment.”
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FAIREA .

$- %%

# 298& 77

UE T H A '?\E’%ﬂﬁmﬁﬂjﬁﬂq—} » Mg E o 4 H&miﬁ}%ﬁ"gﬂﬁg

ﬁi%ﬁﬁlﬂélrﬁi‘f’ SFEL e

’Jflﬁiﬂ.% TSRS /1‘ ) Tﬁﬁfﬁ Hlﬁ;{% P

[ » IREE

ol E‘inrm -

“**“J 'l JP=EZ Kingdon (1984: 189-190) uj;ﬁlii'{l%

I};f“f: Q;ﬁﬂdﬁfﬁ’ TJ[ b ﬁ&ﬁ_ﬁy

SREHEEVEY () U2 A= [l ECE PR SR pOAEE

P‘ﬁyi%‘: = ii){ﬁi@%?f' Fli s Z't’?'@iﬁgf/?}}i?j (+ ﬁﬁﬁ;ﬁﬁ |1 > Stevenson (1997)

I Zerbinati #[! Souitaris (2005) -

I'I'® Morris = Jones (1999) B"}:'ﬂ?:]ﬁ“' EIR T

ﬁ s {H F‘ ) ﬁ'?}ﬂ‘J;' (TR Sl A 3R - Y1 AR o fE- Stevenson (1997) -~ I'f W
Zerbinati #{! Souitaris (2005) FVEIRI+E > i ﬁmi’éz N ﬂ IV S Fir e ?;JiFﬁpJE
SUEL ¢ PPV - SRR - SRR - SRR bw%ﬂ@?
ﬁ ﬁ%‘ﬁ Morris =2 Jones (1999 ) F’?é‘{;{%EJE[Jf\_ Fngﬁﬂjfﬁ& 35 WA E'r”’[’?
%:E,lﬂjg_} ~ TV MR ug}?’*{ F{TEEF":""[ET [ v F“' 2
1 ANEPMBEREZER At EE IR
Stevenson (1997) . sz A .
Zerbinati & Souitaris (2005) Morris & Jones (1599) BURERR MM AR
L PPV [CIEFREy T h[mgfsr—*ﬁaiﬁ /i

(strateg1c orlentatlon)

L. fERE

(identify an opportunity)

IS/ N5 VU’E’#/%{%@

2. SIFjR AR

(commitment to opportunity)

(develop the concept)

éﬁ%ﬁji?ﬁfﬁ' L/
hR /T E LR

3. HTARRVE

(commitment to resources)

3. I}”E% i ’?ﬁf{,lﬁfjgﬁ’gj

(assess the required resources)

*5“*%¢Wwiigﬂwﬂ
%@Eﬁi/ﬁ%ﬂ%@i

_E(

4. RO

(control of resources)

4. JVHH SRIREYR

(acquire the necessary resources)

e b,

“E AN AE

fii=/ 3] W“ﬁl?ﬁiﬂ'
.éfifi/ﬁ* r%r A IE}AI«

5. [ﬂ'%ﬁ“ﬂ’?"g‘? AR ?‘?Fg
(management structure
and reward philosophy)

5. WS RIR N

(manage and harvest the venture)

E%EFW Ja1') ?‘Jqﬁjj/ﬁ# P
PRI / SR
SRS - 1

FLAT Stevenson (1997) = Zerbinati #! Souitaris (2005 )
(1999) ﬁ?Tﬂ—H'[EIUT IFil %ﬂ%ﬁ By
**?Ei,
LR wwup% SRR [N >

gL @"\gﬂ
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FRREVHIR (issue expansion) Vi {E?,lﬁjfﬁféﬂﬁ et q/jgkjrﬁ‘lriH‘EJLﬂ‘l»,\Jiji}fﬁ
SIEAY pAJE}'E“’TETUEJ%% THERL VP TIVEHR SR i FEE
(agenda access) [¥/MFAV i - Bholfj= 30 I HIRER T B LR - FRIRLRET 5
(attentive public ) “’53%3%74\25}' (mass public) = | IFl e EESE (the publics) pud
Fj o ? W78k Cook (1998: 12-13) #iV % T # il it ifif2 %, (negotiation of
newsworthlness) V3 A Fi.ll’Hl v~ |}'IL¥$F‘[ NPt Qlﬂi‘ﬁ-ﬁgf Z]i[iFFIJF P Pl T
%?%ﬂ[%$Wﬂ%kﬁﬂiw ﬁ&w§W#ﬁigﬁﬁA@pw\ﬂ%
o DHRRTE N 2 DA A LAY o RS R S el s LA
&J<@Wm,m% 278) Eﬂu’—nﬂﬁ@%W%@ﬂﬁ%ﬁ%ﬁWW%
L T YR SRR R OT TR IE (R - 2008 5 274) -
I [’[*‘BE“F&EE' SRR S IR ORI, RO e o 2RI ][RI e

TN F -4 n:*@[@[ TERE LR VRS T SR EUROER 4 A
ﬂu SFE sz il Jee'mg I/gu [l - F[W‘F}“pki’i FERLEE IR - EUCSTIAINEE 3

R B BRI |
SRR AP R S T AV - Wﬁ%iﬂﬁ%rﬁth I%[Lfﬁrﬂ
RAPISOIFIR » BPYRossie (ambiguity) %] FEdE » 1) 2 R HIFAE -
%/?ﬁ@ﬁ%“ (loose coupling) - ﬁﬂ}i{ﬁ[{flfﬂjf&rﬁ LRI Lﬂf[ﬁ#ﬂlﬁf
R DR R - B o R R TR AR S R 2 T
0 [l QB RAGESE (120 ) (OIS 3% T BRI s g+ HB
£, o

pRiecliass It & Rt et U TE & iR N
7”“*%?&$@E£*7*’: Wi%wme%”—iﬁuﬁi‘ B I IRE R

“ [ R G S H O o TR~ RS VR IR -
PR o e i e P A AL P[RR ~ Rl IR T R Cinter-

i

* Cobb #1 Elder (1972) }{ﬁ’%@i}“ﬁ‘—"mf_}@ﬁh JTEVS (W '%f&éfﬂ 7, (issue creation)
FEPEIR (issue expansion)  I'J %™ (agenda access) Cobb F1 Elder (1983
152-157) r?:t“ PRSIV - forTV AP O AORRREE L IR IR S E R (the
publics ) EIUF?L{ FI?E”% =)y fﬁ tEl %Eifi’li’él?iﬁefﬁ% (identification groups) - E:I%“’ JE’—E’E‘E‘
(attention groups ) ~ BE~J~5! (attentive public) ~ 7y=H* ’?{,3374\5}'1 ('mass public) -
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agency ) AR Cinter-goverment) 3 [0 » B ALY 2 44 H i
f?ﬁ?ﬁwqmaﬁ"#* S SRR BT AR - (0
:/f* CEH Tf P‘H F v PR 98 HOEMH Pt (attention ) %E@Elﬁf (Jones
& Baumgartner, 2005: 18—19) s O HCHTR Hep e fe R (risk taking) Y- 50
S~ Sﬁﬂ AR pY s J;;HNHF SLRZ ] If'?[ = & (internal marketing ) 19 ?‘[ il
( external marketing ) > 5‘3 ’?"/ PR A =35
@m”ﬁ%@@’Wﬁﬂmﬁﬁﬂ@Wﬁﬁg,<ﬁW%Wﬁ@ﬁ%@%ﬁ@
ot BT TR T A R O R T
S5 R P 8 PR BRI O S (L A
ﬁywii’wwﬁf#ﬂrAm@%wﬁﬁf@H#ﬁ%mﬁm’m%gﬁﬁﬂ
EI)FE'}F[JL J HES A FIJF[[‘E W J%g%g’f\rﬁl o F ISR ?Z[flff&ﬁ"‘ﬂ:ﬁ\j;pj
@u@iﬁ L HRET  F TVEI EHER E A p
FJ[EIETJ}@H"FJE[ Tﬁj il u:;*z’?&kﬁ [ij .?gﬁq I u'yflﬂ%u ﬁlrﬁ A ffed
e RO P+ Bk OO B B SR
5?%®U$V*%P (A ST R R A
oo
o Y (PR S5 BRI DA S TR
R F LR/ R PRSI OIS TE R S o U R
% (managing by accountability ) » SEPFCHTEUEAY ~ it 'Iiji%%', ) E’,l“ifﬁf%}‘ﬁ TpY
EFG1 > FEH P FEEJ[FII%%DEJ%L?BJ, M= ’[Eq ;[f"jwlji_a:j" H Sfl?[ FIJLSFH i%‘\{' )
R I—Fﬁ ; (responsibility ) Z[ r%\"?ﬁ 1 (accountability ) Ilkﬁfa};ﬁ
> P {EfE FIRL for what i J:Fﬁ =T ]g’\ » R EIJ? to whom FIJa:TJ%JF# B (A ﬁl )
2008 : 14-15) > ?[@E’P’”J i Dealy 71 Thomas (2006: 2) F”Tg\?“ P UAG
FAARL T l—fi’LJFIJEFﬁ = (the responsibility to act) - Ferejohn (1999. 131) g?;fﬁ
It JplEl% (responsiveness ) f\L_ﬁfH”*‘ “ﬂ%””? CEREERI o H ] R S PO (a
measure of how much accountability an institutional structure permits ) » Y= FLFT
IR I PR g R B T e ALVEC e e 2R
EIUF’—\IEEU} Ficl [,%Q—Fﬁ *‘“@f,{&ﬁfuﬂ .
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b= ~ FTEIRASOYZE BRI TIHIMER

HUR TEEER R AT ST R DS e RS Al
by PG REE o R l';f“fﬁsz'F TN S S F&'i}kl S FF}“?ZW[F 124Uy
BRI > B AL IR (Dahl, 1961)  [IELELE) ]
el [}ﬁﬁ?%‘\ B ﬁt“?{ *,?ﬂ A% 4 (industrialists ) -~ “‘/il_ﬁfa'fﬁ'r?ﬁ
(Kimberly, 1981: 84) » @RLEF G~ ~ SHLF ~ PrpEm (ngdon
1984, 1995) == %%p@ Pt o 8T [ﬁj%‘ﬁ[ﬁ'ﬁﬁﬁ# '\j{ﬁ'i,fi FEHE T i[fﬁ [ >
H AR A 7 ’ﬁH]Jil_f?Ff?‘ﬂF[F ﬁILJF;“ﬁi/jli%j; » - J[[}L Roberts I King (1991:
152) "”?f?’iﬁ:ﬁlp |_ijTF[T\<EJ rp‘fifu ( political ) % % ~ fﬁ"ﬁ"%’g’ﬁfj FiErs
(executive) - 5 ~ I'| wH5H Y r Tifst,  (bureaucratic) %% > T &) ?ﬁiﬂ
o 1 R 9 N%%@vf*‘ﬂﬁWwWﬁf A (policy) (%
E
fill fH — kL > Roberts 1 King (1991: 172) ’—"I"T@‘F‘;Eﬁfﬁﬂ%i@?@ IR T e
1%, (could not be managed) - [ﬂturfmé‘]ﬁéi T MSRELA F I?Fﬁf?[ F[FF'LJF;[NJiPi/
P [y S B ER LB o R - W e 2 ﬁiﬁa’[ﬁ“?ﬁ
lF;F ﬁ&[ﬂlqiﬂﬂﬁﬁv[[[ il Chapman #! Lupton (1994: 18) Fi FrTf' RIS
EE’: '[T’JF&E:&? S H Y (reframed ) 0 N HIIVE ﬁlﬁ'ﬁ{%\'ﬁu@#ﬁ JﬂL*
Baumgartner A1 Jones (1993: 29) I’ﬁv"]ﬁfﬂ (P TRy, (trick) gL o -
EVR TR 2 H P T 1 TR R R - A
PR 2 HFRBIONPIRL 7 E R TR0 S S B P R
S BRSO AR P
T EBRERI L TR SRR S T, (2
P 1998 5 368) + PSSR - 1B 0 B A0 KA 2 »
ST BT o + DR TG SR T BRI - AL R
WV 7 i (Pfge ¥R > 2008 = 271) © %fH=> Strang #{! Soule (1998: 270) ﬁf F\I}JF'[L L
ﬁﬁﬁ%’ﬁ’m%%ﬁ@ﬁﬁ? iy 4\?1@%%%5@@%%@‘ (amplifying and editing the
diffusion of collective action) » |fijf*s fFﬁﬁ’?F.:j'ﬂ'ElfJ F 4% (public) ?‘F',EIfJiFI BriRL

.LjE:Ey
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F&;‘z;’ﬁ%@iﬂ%lmu (in the media) (Esmark, 2007: 288-289) o EIg{RI7: 1970 &+
f¢ > Downs (1972: 38-50) # iﬁtrq ’ «JE}“@L SO R AR EIRE - 5
ﬁ q.—T y;[fyl (low attention ) [#F; - [ B WLETY] ﬁ%?ﬂﬁ‘&%ﬁ,"— ) T*%“%TUEJ
T ARSI ;ﬁﬂmﬁéﬂ@tﬂ'ﬁ PEPY R A S5 TR FVEA
s AL T (B RS SRR, ORL T SR e
i (PR SS) (¥R > 2008 @ 262) it ﬁﬁf%ﬁjgﬁﬁl# A
B P S BT AR ST AR N 2 e g,
(FREH > 2009 0 11) - g T - (@S«'{Eﬁ’ﬂ oo TEPE(BEHD S
CHITY IR 11 TR CRIREED 5 SIS PR -

Froc B (BAEF) WE PO F B O P sshiilsom g
F‘ RUDIP T et SR 2 TOMBED 9 Ty A

G AR o SRR F’?ﬁ"ﬁrljﬁLﬁﬁJ ( promotion ) %‘Fu ,U\PJEIUEIH‘FEFJ' mn iﬁ%fﬁj
(public relations) > 4§ HLLLf! £17) rﬁ%?ﬂﬁﬁfh : F%‘%f"?’*rﬁﬁj : r%f*f?fh
(= f% > 2008 2 381) > RURLE P (- 5 090 [ e

B SR (PRI W SRR R R PR (A Ty
P P2 SO (EE (PR 1998) o I B A B
S PP (5 FLF 0 2008 1 380) o I HePE SRS I AT R A P
%[Jﬁp“ﬁﬁ' er f rfﬁﬁ”lﬁ ’\ﬁk/,«rrc . m—dﬁ"rﬂj—kﬁ}'pﬁr ‘*Jﬁ}m, T'%E*J r #[lll'—ll—x
“i ; (partnership marketing ) (ﬂif T » 2008 : 380-381) - i HifEG, %ﬁlﬁﬁﬁl
( promotion ) ili;u —JHFIJF”T ' "%F,J (advertising ) > F iﬁf\:g R
(integrated marketing commumcatlons) (Schultz & Schultz, 2003; Kitchen & De
Pelsmacker, 2004; Schultz, 2005: 10-40 ) ﬁﬁéj SIPETE R [TgRE fﬂ]: @F{

FIH - B GIRKAED 1 2 HAIHAOE -3 PO AL
ST A EJF'ZWJ%‘TJII (mteragency) R 2 AP E‘i%ﬁﬁufﬁ *E?’?Q&
TR H T RLEGEROES T SR SR [ ] I/FJFIJT}J% Eiks

I e g o ﬁ&ji_[—'dﬁ;]“ii’\ﬁ VL EJEF“JW f‘ g&u:ri_ﬂt *E'J‘JE/‘FI @Biﬁu
Fg'upf Bl BV RLAG A o 2 A ?ZH‘J%‘ e el RSO RS R r@ﬁu
(product ) FIHv55 Hrevppy Eﬁfj (price) > 7 [fl f JPTTN e e F[ EFe 1A [HJ
EIETGROH o F IS S RS A ) T MJ;‘HF[

. 146 -



R EE RO T Eaad ¢

PRI AR G R (2 50 1998 379) o+ [ A~ 24~ 1)
By P s IO S o S T RIS (R 'Iﬁ'ip ~ JETEFIGIEEY -3 K

i TR OFERERD UE P (top-down) PN PIAE
gF{EE}EJ@Lﬁ:&H[ Lo SISEPES, p‘rrj Sk 25K (policy sub-system ) tmirUp Jffpﬁ R BT
gHSE RNl = RN TJI 7 (inter-government ) -4 FFI[REL 2* H F[ 2 rosfisf [y ol £ A
g o P4 sz RIS - 5 ot 10 ORL - R p P0G 1 B A RIS T 5pj g
(Iﬂace) ) 15 FRLT 6 ~ 2 T R Ry 2 AR -

SN ““f‘;JﬂJf:lE,lE"/ﬁJﬁrJ?ﬁW?

J

2k~ iGem--BERIEER | AHBURITIHIFERE

FPS 2Y H R E L @rﬁﬂm RV E IS RR I R EVE R g“}aﬂ (it ]
WJF » Lewis (1980: 233) & F’?é‘F;r% ,Pﬁ HiliTaaiies S b (AN gL e EE A
AHE pURREE o SRR Fl’?’f%ﬁgf/é' PR ERY = o i I N = P‘?F}E‘Jﬁﬁ P A
SR AL AU R S 0 B J&?;? HURISY T B e
i SR PTG o T TS PR (IR S T
N ﬂiff RHES » PR 2 BAVRE T uglﬂmt N DU IR TR T
fEed ﬁﬂﬁfpﬁip?ﬁ@%%?ﬁﬂiﬂ?ﬁ qr”ﬂ“b\wi Eﬁﬁﬁ‘frfﬁ i ICN i
b P ﬁgrir%ﬁﬂmrgl » I b‘] =K IJ}‘FﬂE[ P A PR TR Ml
{5 TS DRSS R Jﬁl VERYER > )RS
RO rfm R S IOTE Y R IR R M%I (Tt ]
B P O T 5 104

+ Y Feph \;HL&‘ |—J‘£TJJ L%‘[Njikié‘\ﬁ[ﬁ 7” Eﬁu@g’!‘ H WEISJ?;?F%O
Y- BPEEF T Rk U > BEIRES T RLNGE R
FEPED - BB R PRI K % A P
FR B = R LR H A ] E‘c'?ﬁ 937 FURSEERRAFUES » R Hrpi RS
il EJﬂijwﬁii%ﬂiﬁﬁﬂ’Em PRSI AT > PP R A

:’E

l@ﬂ“ﬁf#\* _.;F %ﬂjlﬁiﬁyﬂ%&\ifg‘?[ﬁﬁ o By = 7.[3‘«1/”3}‘“, Lo TR HA
S SRR 1 - P K SIS S 2
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0 SRR S R A BRI B © ST0 > PR K
T .irpe uﬁft{&ﬁl E*yL-SFP FUS RO irfg', F?%El R [l Ef%*&éﬂ@ prfE
CRRRE AL T a s R Ttk [ ;'ﬁi'f, DU leinﬁf [F‘,“ﬁf%\' c BT 0 A

VSR R MR T R > S IR wﬂﬁf%ﬁ@‘ VT A
1[_}1}[1—4 péiﬁ%;ﬂgyhﬁg— i Ti“ﬁ fi P i gt Sﬁ =& (external marketmg) ~ PR s
BT o T B RV 7 44 Cinternal marketing) VIR A RS -
g@ﬁﬁ,‘?gﬁﬂ:‘i y% iﬁl‘ifg‘?ﬁ[ﬁﬁ*# ‘}JEJ‘T puH {H

U

S=H

SEEE (1995) - AHBOR | BRBRRIBERZME - {117 D -

SV (2007) - WG EIRSEIEMST o {7 B

SEF (2008) - AHEUER - ERR (S1-4Y) -7 Dok

F&ap (2003) - BUAEIE - F[J 3‘an

AR (2004) o PRI AIEREN TSR0 T B SE o SOARBRRRRE > BT 23 4 5T
10 # > F149-58 -

RE S EIG B SR B AT (2001) - BURSDHT 91 -
«F"[ji: Elng ij]—U%% o

RP]s £ F R w&rg%<m%>oﬂ;m%op%:ﬁ%o

B (1999) © ARITHGRE - Fr~

i (2003a) - BUREE /F 1=

4 (2003b) - DHBUREHA - 1150 I

HE (2003¢) o AFELR o 71470 B IS

G (2008) @ ZAHEBER - 7T D 0

P AEZ (1998) o GRS S QUSR] - DEIERE - 27 80 ] Fr 14
22 -

LZ R CH ﬂ*i’"*lfﬁ (2009) - BURFIE-LLEFBHEH « SULBRHSHBG - L&
2009 5 {9 4 P R @ (TASPAA) F’ﬁﬁ R N
Fr o AU S s — %‘ﬁ%’é’?ﬁﬁ "2 @S«‘B};ﬁ‘ﬁf—«rﬁ%" o B AN Y H
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TR B 2 -
Fr{EFZE (2005) - ffﬁ RiTagdiN] ﬁﬁfh—ﬂlx A o T&D FRER > 2739 1] > F11-20 -
FRFY (2002) - B9y AR  SKBUSBER - 5T 15 07 FI 115-158 -
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The Roles of Policy Entrepreneurs
in the Policy Marketing Process

Bing-Yan Lu’

Abstract

Based on theoretical concepts and literature review of public policy
marketing and policy entrepreneurs, the policy entrepreneurs in this study
acknowledge their limits in the complex policy contexts. Beginning with the
discussion of whether policy entrepreneurs come from the public sector only,
the author defines policy entrepreneurs of the public sector, including politi-
cal, executive, and bureaucratic entrepreneurs, as those with particular per-
sonality characteristics and public entrepreneurship who initiate and facili-
tate innovative thinking and behavior. While surrounded by a network of
policy actors involved in the innovation process, they are good at coordina-
tion and communications. More important, they are able to allocate scare re-
sources and capable of continual learning, which enables them to turn vision
into reality. The study puts forth suggestions for policy entrepreneurs to im-
prove their innovative behavior and emphasizes the pivotal importance of
the mass media to policy marketing. In the final part, the author presents
skills of integrated marketing communications for policy entrepreneurs, on
behalf of public interests, such as parliamentary surveillance, policy market-

ing, interagency coordination, and inter-governmental communications.

Keywords: innovation, integrated marketing communications, public policy

marketing, policy entrepreneur
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